
Hello :)



Ex Journalist 
Writer 
Consultant 
Trainer 
Associate University professor 
Video mobile, podcast  
MOOC & online class 
Dad of twins (😱)  
Learning Chinese

I’m Dominique



who are you, what do you do 
and one word to qualify  

your relationship with social 
media 



hands up if you…
are on Facebook? 
are on Twitter? 
are on Linkedin? 
are on Instagram? 
 



Anyone has made money 
thanks to Social media?



These are just tools. 

But now, companies & clients are using 
them to find you, to check what you are 

doing and how you can help them to 
solve their problems.  

And if you are not on these social media 
channels…    



Thanks to social media, 
I find all my clients. 

Though I never send cold messages to 
contact a potential client.   

 
I’m going to tell you how I do that.  

It’s not magic. 
It’s just a kind of methodology  

and common sense.  



by the way, if I’m here today it’s because 
of social media:  

 
I have trained one of your colleague in 
France (Sylvaine Bouquerel), and she 

asked me if I wanted to come here and 
give a talk. 







Be there



Open Accounts & Learn

• Open accounts on all social media, even though 
you dont plan to use it now nor publish 

• You learn from people who publish and how they 
use them 

• Your clients are there yet, and your next clients too! 



Tell who  
you are, 
and what 
are the 

problems 
you are 
solving



Check what’s 
going on



15 minutes a day to…

• check what’s going on in your industry 

• check what your clients are publishing 

• look for a potential client 

• free tools to help you (tweetdeck, google alerts, 
mention,…)



Your audience



who are they?

• follow them on social media - what social media are 
they using? 

• what are they doing? 

• what are saying, publishing, sharing,…? I use to 
contact my client when they say that they sign a 
big contract



Your Plan



Your Plan

• What are your objectives?  
Visibility? Get client? New subscribers to your 
newsletter,…? 

• What are you going to share?  
What are you going to tell on social media? What’s 
your story? 



Your tools



What tools?

• a Facebook page? 

• a twitter? a blog? instagram? podcast? 

• If you don’t know which one, just check where is 
your target, and be there with them



Your content



Content is key
• Yesterday, holding the information was key. Now 

sharing it makes you the king.  

• Content proves your expertise to all (including your 
clients and potential clients) 

• It enhances your credibility and visibility - 
remember if no one knows you are an expert, no 
one would call you



What can you tell to your 
audience ? 

the Super Easy  
Russian Puppets 

Methodology



Topic 1 Topic 2 Topic 3 Topic 4

2. Then you list all the sub topics within the major  
topic (1-4)

1. You define your main topics of content -  
what you can share to your audience?  

Stories about what?

Topic 1 
sub topic1 
sub topic 2 
sub topic 3

Topic 2 
sub topic1 
sub topic 2 
sub topic 3

Topic 2 
sub topic1 
sub topic 2 
sub topic 3



Mon tues wed thurs friday sat sun

topic 1 topic 2 topic 3 topic 4

sub topic 
2

sub topic 
1

sub topic 
3

sub topic 
1

3. You transfer your topic into your calendar

Et voilà ! 



share your expertise  
with short videos Tell what you are doing





make interviews and talk about problems





Got 3 clients 
after that 

post.
Took me 5 
minutes to 

write it.



The 26 freelancers 
shared it,  

exposing my 
content to their 

network.  
Thousands of 

people. And among 
them 45 people 

subscribed to my 
online class. 

Thousands of 
euros.



Be active



How to be active?
• Don’t go on social media when your activity is slowing 

down. On the contrary, use your energy when you work 
on big projects to tell your story. Clients like to work 
with successful people.  

• Build you calendar and stick to it. Publish.  

• You can also share & comment, because when you do 
so people notice you 

• Check your feeds of news on social media, then add 
some likes and comments.



Be yourself,  
be helpful



be you, it’s enough work
• On social media, what people look for is your 

trueness, who you really are 

• When 2 trainers training people on the same topic 
compete, who would be picked? The true one, the 
kind one, the one who shares and who is active. 

• Your price is not the first criteria for clients: clients 
are OK to pay more to work with someone who is 
worth working with.  



Help people on  
social media  

because you can. 

It’s the boomerang 
effect: you never know 

how you would get 
some return. 

Sometimes you have 
nothing, sometimes you 

have a lot.  



Measure your effort?  
Yeah, you can but don’t 
be obsessed with datas



Target the long term 
• It takes time, you can’t do anything about it. 

Acknowledge it. 

• Give yourself time in your agenda.  
Tip: book some time in your week (1 or 2 hours in a 
row), or 15 minutes a day everyday  

• It develops your creativity and your ability to make 
things happen - with social media there are no 
more technical barriers. No excuse. 



Start Now!



Who has shared today?
• Did you tell your client you were here?  

• Did you add some people on Linkedin since you 
arrived? 

• Did you take some pictures? Video? 

• Did you write something about this conference on 
Linkedin, Twitter? 



Dominique Dufour 
hidominique@gmail.com 

 
+ 33 6 45 92 6520

mailto:hidominique@gmail.com

